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ABSTRACT

The art of carving padas stones in Silakaram Village, Gianyar, Bali, is a cultural heritage
that faces serious challenges due to the shift in the interest of the younger generation to
the tourism sector and the lack of regeneration of craftsmen. This phenomenon
threatens the sustainability of carving art as a local cultural identity. This article aims to
examine the strategy of preserving Silakarang carving art through the integration of
ethnopedagogy in education and strengthening sustainable entrepreneurship. This
research uses a qualitative method with a literature study approach and in-depth
interviews. The data were analyzed using ethnographic approaches and entrepreneurial
theories to identify challenges and opportunities in the preservation of the art of
carving. The main focus of the research is the introduction of carving art as a local
content in primary schools through ethnopedagogical approaches and the development
of entrepreneurship-based product innovations to meet the needs of the modern
market. The results of the study show that the ethnopedagogical approach can integrate
the cultural values of carving art into education so that the younger generation has
practical skills as well as pride in their cultural heritage. Meanwhile, strengthening
sustainable entrepreneurship through product diversification, digital marketing, and the
use of environmentally friendly materials can increase the competitiveness of carving
art in the global market. The conclusion of this study confirms that the combination of
culture-based education and entrepreneurial innovation is an effective solution to
maintain the sustainability of Silakarang carving art while improving the welfare of the
local community.
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The art of carving padas stones in Silakarang, Bali, is an important part of the
cultural heritage that has developed since 1832 (Berata, 2008). Starting from religious
needs, where people carved sacred places such as temples, merajan (sanggah), and
various other sacred buildings, this carving art was originally part of ngayah activities
(devotion to God and society). The Silakaran people, with their local wisdom, rely on
traditional skills to create works of art that not only meet religious needs, but also
contain deep aesthetic values (Berata, 2008).

Along with the rapid development of tourism in Bali since the 1970s, the
community's economic sector has experienced a significant shift. Many young
generations in Silakarang Village have switched to the tourism sector, leaving the
profession as carving craftsmen. This shift resulted in a decrease in the number of
craftsmen, which had an impact on the regeneration of carving skills and the
sustainability of this tradition (Berata, 2008). In addition, rapidly changing market
demands that carving art products be more innovative and relevant to modern needs,
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while most artisans remain focused on traditional products (Gustami, 2000). Another
opinion also suggests that many artisans have difficulty accessing adequate production
tools, implementing modern marketing strategies, and managing their finances well. In
addition, the facts on the ground show that the younger generation is more likely to
switch to the tourism sector, so that the regeneration of carving craftsmen is hampered.
This condition causes the art of padas stone carving in Silakarang to face sustainability
threats (Suprapto et al., 2016)

In this context, efforts are needed to preserve the art of padas stone carving that
not only maintains its traditional values but is also relevant to the needs of the
globalization era. One of the strategic approaches is through ethnopedagogy, which is
education based on local culture that places traditional wisdom as the core of learning.
According to Sutarno (2009), ethnopedagogy aims to integrate cultural values into
formal education so that the younger generation can understand, appreciate, and
preserve their cultural heritage. In the context of the art of carving, ethnopedagogy can
be applied as part of the local content in schools, teaching students the art of carving
skills while building a sense of pride in their cultural identity.

In addition to the educational approach, strengthening entrepreneurship is also an
important step in supporting the sustainability of the art of stone carving. Drucker
(2002) defines entrepreneurship as the practice of innovation to create new
opportunities through creative resource management. In the art of carving, it includes
product diversification, the utilization of technology for digital marketing, and design
innovation to match the demands of the global market. Gustami (2000) also emphasized
that the sustainability of craft arts requires high creativity, wise resource management,
and product development based on local cultural values. For example, (Suprapto et al,,
2016) shows that online financial management and marketing training can increase
artisans' income by up to 70% and expand their market significantly

By integrating ethnopedagogy and sustainable entrepreneurship, the preservation
of the art of padas stone carving can be done holistically. This approach not only ensures
the regeneration of carving skills among the younger generation but also increases the
competitiveness of carving art products in the modern market. This article aims to
explore the preservation strategy of Silakarang padas stone carving art through a
combination of culture-based educational approaches and entrepreneurial innovations,
with a focus on the sustainability of this tradition in the tourism era.

METHODS OF RESEARCH

This study uses a qualitative approach with a case study design to explore the
preservation of padas stone carving art in Silakarang Village through ethnopedagogy
and sustainable entrepreneurship. Data was collected through in-depth interviews with
artisans, teachers, and community leaders, as well as direct observation of carving
production and marketing activities. The collected data is analyzed descriptively to
identify challenges and solutions in the preservation of carvings. The results of the
research are expected to provide practical recommendations to preserve the art of
carving and strengthen the economy of the local community.

RESULTS AND DISCUSSION

This research aims to explore the preservation of padas stone carving art in
Silakarang Village through an ethnopedagogical approach and strengthening sustainable
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entrepreneurship. Based on the data collected, the main findings of this study related to
the application of ethnopedagogy and entrepreneurship in the preservation of carving
art in the village are as follows.

Until now, the implementation of ethnopedagogy in Singapadu Kaler Village is still
in the program design stage. The program aims to include the art of padas stone carving
as a local content in elementary schools. Although there has been no real
implementation, the results of the study show that there is high enthusiasm from
schools and the community in designing a culture-based curriculum that integrates
carving skills. In this design, local artisans will be directly involved in the learning
process to provide practical experience to students. This program is expected to
introduce the art of padas stone carving to the younger generation, as well as raise their
awareness of the importance of preserving the cultural heritage that is the identity of
their village. The main challenges faced by carvers are the regeneration of the young
workforce and competition with mass products. Ethnopedagogy-based education can be
a solution by instilling the value of carving art as part of local cultural identity from an
early age (Smith, 2001). Teachers are expected to be more active in integrating local
Balinese wisdom, such as traditional games and folklore values, traditional arts in the
learning process in elementary schools. This can be done by developing various teaching
materials, worksheets, and learning media that raise local Balinese wisdom. School
principals can facilitate collaboration between teachers, parents, and the community to
design school activities that promote Balinese culture, so that students are more
involved in preserving their cultural heritage (Cahaya ni, 2023)

Figure 1 - Examples of Padas Stone Carving Art Products in Silakarang Hamlet

The application of sustainable entrepreneurship among padas stone carving
artisans has shown more tangible results. Through the training provided, craftsmen in
Silakarang have succeeded in increasing their production capacity. Before the training,
artisans were only able to produce about 4 types of products per month, but after the
training, they were able to produce up to 7 types of products with more variations and
designs to suit the demands of the modern market. In addition, the use of marketing
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technology through websites and social media has a positive impact on product
marketing. Artisans are now able to reach a wider market and conduct online
transactions, which previously relied solely on visitors coming directly to their
workshops (Suprapto, Dewi, & Ayuni, 2016).

Productive businesses can start with small capital, with the aim of improving the
family's standard of living. Some of the opportunities that can be used from
entrepreneurship are business opportunities to take advantage of their local potential,
opportunities to gain control over their own potential, opportunities to obtain financial
benefits and opportunities to contribute to society (Asrida, Cahaya ni & Agus, 2023). The
same thing was also expressed that the preservation of carving art can be achieved
through the strengthening of sustainable entrepreneurship, by utilizing local resources
and improving the skills of craftsmen (Arniti, 2019). In addition, digitization through e-
commerce platforms can help artisans reach the global market with an efficient cost
(Widodo & Santoso, 2019).

CONCLUSION

This research shows that the preservation of padas stone carving art in Silakarang
Village can be done through ethnopedagogical integration and strengthening sustainable
entrepreneurship. The application of ethnopedagogy in education can help young
generations understand and appreciate the art of carving as part of their cultural
identity, while strengthening entrepreneurship provides the necessary training to
improve the competitiveness of carving art products in the modern market. The
combination of these two approaches not only has the potential to preserve the
sustainability of the carving tradition, but also improves the well-being of the local
community by creating new economic opportunities. Therefore, it is important to
continue to develop culture-based education programs and support artisans in
implementing modern marketing strategies to achieve better success in the current
tourism era.
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