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ABSTRACT

Technological advances have provided changes in every aspect of society's needs. One
form of technological progress is the payment of PBB-P2 taxes through e-commerce.
This research will be carried out on the island of Java because Java is one of the largest
users of Tokopedia e-commerce in Indonesia. The purpose of this study was to
determine the behavioral interest of Tokopedia users as a PBB-P2 payment method
using the UTAUT 2 model. This study used a quantitative method. The variables used in
this study are six main variables, namely Business Expectations, Social Influence,
Facilitating Conditions, Hedonic Motivation on Interest in Tokopedia User Behavior as a
method of paying taxes in Java Island with Gender as a moderating variable. The
determination of the sample was carried out using a non-probability sampling technique
using a purposive sampling method. Data collection is carried out online via Google
Form and distributed to PBB-P2 taxpayers who use Tokopedia as a PBB-P2 payment
method. The analysis technique used is SEM-PLS by evaluating the outer model which
consists of validity and reliability tests and evaluating the inner model which consists of
the determinant coefficient and path coefficient.
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Advances in information technology have provided changes in every aspect of
people's lives. The use of smart phones or smartphones is something that cannot be
separated in daily activities, including in terms of payment transactions. Information
technology that is increasingly developing makes it easy for people to make payment
transactions using only smartphones and internet networks through a payment service
application or what is known as a mobile payment (Indah & Agustin, 2019).

The benefits of using mobile payments include increased efficiency, security, and
accessibility (Wenner et al, 2017). In addition, mobile payments also reduce barriers for
people in accessing financial services, so that people can easily make small payment
transactions (micropayments) without using cash (Indah & Agustin, 2019). Based on a
survey conducted by PricewaterhouseCoopers (PwC) of 26 countries and countries in
the Middle East region, Indonesia is ranked fifth as the country with the most mobile
payment users in 2019.

Based on these data, as many as 47% of Indonesians use mobile payments in their
payment transactions, this number has increased by 9% compared to the previous year.
The high use of mobile payments shows that Indonesian people are starting to switch
from cash payments to digital or cashless payments. Entering the Covid-19 pandemic in
2020, there was a surge in digital payments in Indonesian society
(www.theasianbanker.com, 2022).
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According to Bank Indonesia (BI), the value of electronic money transactions in
2020 reached IDR 201 trillion ($13.95 billion) or an increase of 38.62% from IDR 145
trillion ($10.07 billion) in 2019. This amount continues to increase in the following year,
the value of Indonesian electronic money transactions reached IDR 305.4 trillion or an
increase of 49.06% (yoy). Based on a survey by the Danareksa Research Institute in
August 2021, 77.45% of respondents used electronic money for shopping purposes,
41.28% for transportation payments, 20.43% for bill payments, 19.15% for fund
transfers, 5.53 % for paylater facilities, and 0.43% for other purposes.

The high number of electronic money transactions is inseparable from the current
development of e-commerce. East Java is one of the provinces with the largest number of
e-commerce users in Indonesia. The nominal value of e-commerce transactions on the
island of Java in the second quarter of 2021 reached IDR 11.76 trillion, up 12.07% (qtq)
compared to the first quarter of 2021, which was IDR 10.49 trillion
(surabaya.bisnis.com, 2022). The increase in transactions is considered to be in line with
the changing preferences of the public in making cashless payments.

Apart from being a place for buying and selling goods, e-commerce also offers bill
payment options in the form of telephone bills, electricity, PDAM, installments,
insurance, zakat, to education bills. Based on a survey conducted by iPrice in Figure 1,
Tokopedia is the e-commerce site with the highest number of visitors in Indonesia in
2021 with a total of 149.61 million visitors. Since August 2019, the government has
appointed several e-commerce companies, one of which is Tokopedia, as a facilitator for
taxpayers in paying taxes owed.

Based on data from the Directorate General of State Treasury, tax revenue through
e-commerce reached IDR 60 billion in 2019. Tokopedia is the main contributor with tax
payment transactions reaching 90%. One of the payment features provided by
Tokopedia is the PBB (Earth and Building Tax) counter. The existence of these features
can provide convenience for the community, especially in carrying out the obligation to
pay bills for Rural and Urban Land and Building Tax (PBB P2).

According to Article 1 number 37 of Law Number 28 of 2009 concerning Regional
Taxes and Regional Retribution (UU PDRD), PBB P2 is a tax on land and/or buildings
that are owned, controlled, and/or used by private persons or entities, except for areas
used for plantation, forestry and mining business activities. The PDRD Law contains
provisions related to expanding the tax base and levies that can be managed by the
regions as well as the transfer of some central taxes to become regional taxes, including
among others PBB P2 which will be transferred no later than 2014. PBB P2 has an
important role for the continuity and smoothness of regional development, so it needs to
be addressed and intensive management from local government. In carrying out tax
obligations, taxpayers certainly choose the easy way by taking advantage of
technological advances that are developing rapidly at this time.

The ease of paying taxes by utilizing existing information technology developments
certainly has an impact on tax revenues, especially in the entire Java Province which
consists of East Java, West Java and Central Java. The reason for choosing the island of
Java is because as many as 58% of Tokopedia users are people who live on the island of
Java, this number is the highest percentage of Tokopedia users (trenasia.com, 2022). The
large number of users is directly proportional to the large number of transactions the
people of Java use Tokopedia. Quoted from investor.id (2022) throughout 2021, there
are several cities on Java Island with the highest transactions for PBB P2 payments on
Tokopedia, such as Bogor City, Bandung City, Tangerang City, and Bekasi City.

Information systems are able to provide positive things in their use when these
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information systems make it easier for someone to improve their performance
(Widnyana & Yadnyana, 2015). And on the other hand, the government also needs the
right approach in developing a system and managing its resources (Saputra & Izzati,
2021). Therefore, this study tries to reveal the factors that influence the interest and
behavior of using the Tokopedia Tax Counter in paying PBB P2 in Java using the Unified
Theory of Acceptance and Use of Technology.

The UTAUT2 model (Unified Theory of Acceptance and Use of Technology) shows
that the intention to behave (behavior intention) and behavior to use a technology (use
behavior) are influenced by performance expectancy, effort expectancy, social influence
( social influence), facilitating conditions, hedonic motivation (Venkatesh, 2012). In this
study, researchers were interested in testing the influence of interest in the behavior of
users of the Tokopedia tax counter service by using these variables by adding a
moderating variable, namely gender. According to Venkatesh (2012), Gender is a
variable that can weaken or strengthen relationships in influencing behavioral intention.

Based on the background above, the researcher is interested in examining the
effect of performance expectancy, effort expectancy, social influence, facilitating
conditions, hedonic motivation on the intention to behave (behavioral intention) with
gender as a moderating variable.

CONCEPTUAL FRAMEWORK

A study must have a clear concept so that it can be arranged systematically and can
describe a phenomenon to be studied. This study uses a conceptual framework based on
the UTAUT2 model. The variables that will influence interest in usage behavior are
performance expectations, business expectations, social influences and conditions that
facilitate gender as a moderating variable.

Based on the conceptual framework above, the hypotheses to be tested in this
study are:

e H1: Performance Expectancy affects the behavioral interest of Tokopedia Tax
Counter Service users in paying PBB P2 in Java Island;

e H2: Business expectations (Effort Expectancy) affect the behavioral interest of
Tokopedia Tax Counter Service users in paying PBB P2 in Java Island;

e H3: Social influence influences the behavioral interest of Tokopedia Tax Counter
Service users in paying PBB P2 on the island of Java;

e H4: Facilitating Conditions affect the behavioral interest of Tokopedia Tax
Counter Service users in paying PBB P2 in Java Island;

e H5: Hedonic motivation influences the behavioral interest of Tokopedia Tax
Counter service users in paying PBB P2 in Java;

e H6: Gender can moderate the relationship between performance expectations
(Performance Expectancy) and the behavioral interest of users of the Tokopedia
Tax Counter Service in paying PBB P2 in Java;

e H7: Gender can moderate the relationship between business expectations
(Performance Expectancy) towards the behavioral interest of Tokopedia Tax
Counter Service users in paying PBB P2 in Java Island;

e HB8: Gender can moderate social relations (Social Influence) on the behavioral
interest of Tokopedia Tax Counter Service users in paying PBB P2 in Java Island;

e HO9: Gender can moderate Facilitating Conditions towards the behavioral interest
of Tokopedia Tax Counter Service users in paying PBB P2 in Java Island;

e H10: Gender can moderate the relationship between hedonic motivation and
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interest in the behavior of users of the Tokopedia Tax Counter Service in paying
PBB P2 in Java.

METHODS OF RESEARCH

This study uses a quantitative approach to sampling non-probability sampling with
purposive sampling method. The population of this study is an infinite population
(infinite) because the population used is individuals on the island of Java who make
PBB-P2 payments through Tokopedia.

The number of samples in this study was calculated using the Lameshow formula
approach. The Lemesh formula is very suitable for calculating the number of samples
with an unknown population (Riyanto & Hatmawan, 2020).

In this study the data collection technique used was a questionnaire. The
questionnaire contains a set of statements that correspond to the variables to be tested
in the study. Questionnaires were compiled via Google form and later distributed to
research respondents online.

This study uses partial regression analysis (Partial Least Square/PLS) to test the
five hypotheses proposed in this study. Thomson et al,, (1991) stated that PLS can be a
regression method and factor analysis in one statistical technique.

RESULTS AND DISCUSSION

Validity test is used to measure the accuracy of measuring instruments. The
validity test consists of a convergent validity test and a discriminant validity test.
The results of testing convergent validity in this study are as follows.

Table 1 - Result of Average Variance Extracted (AVE)

Variable Average Variance Extracted (AVE)
PE 0,589
EE 0,506
SI 0,763
FC 0,507
MH 0,671
G 1,000
BI 0,754

Table 2 - Results of Factor Loading (Outer Loading)

PE EE SI FC MH

PE1 0,829

PE2 0,606

PE3 0,844

EE1 0.740

EE2 0.703

EE3 0.651

EE4 0.746

SI1 0,862

SI2 0,887

SI3 0,904

Sl4 0,822

SI5 0,889

FC1 0,685

FC2 0,722

FC3 0,639

FC4 0,792
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Table 2 Continue

MH1 0,835
MH2 0,792
MH3 0,830
Gx PE GxEE GxSI GxFC G x MH BI

GxPE 1,000

GxEE 1,000

GxSI 1,000

GxFC 1,000

GxMH 1,000
BI1 0,893
BI2 0,881
BI3 0,830

PE (Perfomance Expectancy), EE (Effort Expectancy), S1 (Social Influence), FC (Facilitating Conditions),
MH (Motivation Hedonic), G (Gender), Bl (Behavioral Intentions).

Based on the AVE results table, the AVE value has exceeded the rule of growth. This
is clarified in the data in the factor loading results table which describes most of the
indicators for each valid variable. The indicator is considered valid if the factor loading
value exceeds 0.7. So that this research instrument has met the convergent validity test.

The results of the discriminant validity test of this study are as follows:

Table 3 - Result of AVE and Akar AVE

Variable AVE Akar AVE

PE 0,589 0,767

EE 0,506 0,711

SI 0,763 0,873

FC 0,507 0,712

MH 0,671 0,819

G 1,000 1,000

BI 0,754 0,868

Table 4 - Latent Variable Correlation Value
PE EE SI FC MH G GxPE | GXEE | GxSI | GxFC | GxMH BI
PE 1,000 | 0,604 0,146 | 0,457 | 0,523 0,044 0,118 | 0,203 | 0,080 0,123 0,257 0,459
EE 0,604 | 1,000 0,162 | 0,557 | 0,584 | -0,008 | 0,193 | 0,260 | 0,162 0,149 0,143 0,501
SI 0,146 | 0,162 1,000 | 0,198 | 0,321 | -0,066 | 0,085 | 0,111 | 0,060 0,060 | -0,051 | 0,308
FC 0,457 | 0,557 0,198 | 1,000 | 0,704 0,069 0,120 | 0,154 | 0,055 0,173 0,065 0,577
MH 0,523 | 0,584 0,358 | 0,704 | 1,000 | -0,027 | 0,263 | 0,154 | -0,049 | 0,068 0,054 0,749
G 0,044 | -0,008 | -0,066 | 0,069 | -0,027 | 1,000 | -0,033 | 0,007 | 0,049 | -0,053 | -0,027 | -0,056
GxPE 0,118 | 0,193 0,085 | 0,120 | -0,263 | -0,033 | 1,000 | 0,540 | 0,092 0,414 0,365 0,212
GXEE 0,203 | 0,260 0,111 | 0,154 | 0,154 0,007 0,540 | 1,000 | 0,111 0,536 0,540 0,169
GxSI 0,080 | 0,099 0,355 | 0,055 | 0,049 0,047 0,092 | 0,095 | 1,000 0,170 0,355 | -0,060
GxFC 0,123 | 0,149 0,060 | 0,173 | 0,068 | -0,053 | 0,414 | 0,536 | 0,270 1,000 0,729 0,149
GxMH | 0,257 | 0,143 | -0,051 | 0,065 | 0,054 0,020 0,365 | 0,540 | 0,355 0,719 1,000 0,162
BI 0,459 | 0,501 0,308 | 0,577 | 0,749 | -0,056 | 0,212 | 0,169 | -0,060 | 0,149 0,162 1,000
Table 5 - Result of Cross Loading Factor
PE EE S FC MH GxPE | GXxEE | GxSI | GxFC | GxMH BI

PE1 0.829 0.511 0.133 0.340 0.397 0.131 0.203 0.059 0.206 0.265 0.428
PE2 0.606 0.483 0.013 0.385 0.377 0.142 0.130 0.156 0.029 0.134 0.197
PE3 0.844 0.436 0.150 0.374 0.452 0.026 0.128 0.020 0.008 0.169 0.375
EE1 0.499 0.740 0.106 0.430 0.443 0.186 0.198 -0.025 0.141 0.078 0.328
EE2 0.317 0.703 0.064 0.284 0.346 0.143 0.192 0.151 0.092 0.147 0.385
EE3 0.455 | 0.651 | 0.092 | 0.379 | 0.393 | 0.103 0.148 0.033 0.116 0.113 0.324
EE4 0.455 | 0.746 | 0.210 | 0.508 | 0.486 | 0.108 0.199 0.124 0.072 0.062 0.322
SI1 0.129 | 0.166 | 0.862 | 0.122 | 0.203 | 0.060 0.107 0.038 0.070 0.041 0.281
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Table 5 Continue

SI2 0.077 | 0.104 | 0.887 | 0.158 | 0.266 0.078 0.146 0.017 0.069 0.014 0.260

SI3 0.075 | 0.132 | 0904 | 0.148 | 0.287 0.072 0.071 0.143 0.056 0.038 0.210

SI4 0.237 | 0.129 | 0.822 | 0.247 | 0.003 0.096 0.005 0.089 0.023 0.097 0.283

FC1 0.273 | 0352 | 0.145 | 0.685 | 0.538 | -0.009 | -0.104 0.022 0.062 0.054 0.375

FC2 0.349 | 0332 | 0.111 | 0.722 | 0.548 0.134 0.248 0.073 0.179 0.220 0.395

FC3 0.255 | 0.322 | 0.067 | 0.639 | 0.300 0.045 0.135 0.128 0.191 0.099 0.297

FC4 0.393 | 0.535 | 0.208 | 0.792 0.573 0.142 0.148 -0.022 0.092 0.041 0.528

MH1 0463 | 0.505 | 0.280 | 0.570 | 0.835 0.166 0.134 -0.032 0.066 0.108 0.654

MH?2 0.443 | 0.506 | 0.333 | 0.596 | 0.792 0.202 0.176 -0.056 0.043 0.011 0.560

MH3 0.382 | 0426 | 0.182 | 0.569 | 0.830 0.281 0.073 -0.036 0.056 0.029 0.620

GxPE 0.118 | 0.193 | 0.085 | 0.120 | 0.263 1.000 0.540 0.092 0.414 0.365 0.212

GxEE 0.203 | 0.260 | 0.111 | 0.154 | 0.154 0.540 1.000 0.095 0.593 0.540 0.169

GxSI 0.080 | 0.099 | 0.059 | 0.055 | 0.049 0.092 0.095 1.000 0.170 0.355 0.060

GxFC 0.123 | 0.149 | 0.060 | 0.173 0.068 0.414 0.536 0.178 1.000 0.719 0.149

GxMH | 0.257 | 0.143 | 0.051 | 0.065 | 0.054 0.365 0.540 0.355 0.719 1.000 0.162

BI1 0444 | 0469 | 0339 | 0.559 | 0.645 0.213 0.267 -0.061 0.188 0.177 0.893

BI2 0.380 | 0416 | 0.248 | 0471 | 0.701 0.206 0.101 -0.085 0.051 0.107 0.881

BI3 0371 | 0419 | 0.211 | 0473 | 0.599 0.127 0.065 -0.004 0.154 0.139 0.830

Based on the table above, each AVE root value has exceeded all the latent variable
variation values. In the table of results the cross loading factor has also shown
suitability, that is, all values in the variable indicator row have the highest cross loading
value in the variable column and all cross loading values are above 0.7. Based on this, the
results of retesting this instrument show that this instrument has passed the
discriminant validity test.

The results of the reliability test show the following data:

Table 6 - Reliability Test

Variable Cronbach's Alpha Composite Reliability
PE 0,663 0,808
EE 0,674 0,803
SI 0,922 0,941
FC 0,680 0,803
MH 0,755 0,760
G 1,000 1,000
BI 0,837 0,902

The table shows that all composite reliability has fulfilled the rule of thumb, which
is 0.7. The Cronbach's Alpha value has a rule of thumb of 0.7 and has been fulfilled by the
variables above so that it can be concluded that the pilot test is valid and reliable.

The next stage is to evaluate the structural model or inner model. The test used
using PLS 4 is to look at the coefficient of determination and the path coefficient. The
results of the structural model evaluation are presented in the following form.

In this study, conclusions were drawn based on the adjusted R square value. The
results of the coefficient test are presented in the following table.

Table 7 - Result of R Square

Dependent Variable R Square R Square Adjusted
Behavioral Intentions 0,600 0,550

In the table above it can be seen that the value of R Square Adjusted is 0.550, this
value is included in the moderate category. This means that the diversity of performance
expectancy (X1), effort expectancy (X2), social influence (X3), facilitating conditions
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(X4), and Hedonic Motivation (X5) variables is 55%. So it can be concluded that the
independent variables simultaneously have an influence of 55% on Behavioral
Intentions (Y1).

In the next stage, testing the hypothesis with boostrap was carried out on the
sample using the help of PLS version 4 software. This test was carried out to see the
magnitude of the relationship or influence of latent variables. The indicator for assessing
it is by looking at the path coefficient which with the t-statistic criteria must be above
1.96 because the hypothesis compiled is a 2-tailed hypothesis. In addition, the p-values
shown must be > 0.05 to be accepted. After the data is processed it shows the results of
the path diagram and the path coefficient as follows:

Table 8 - Result of Path Coefficient

n/n Original Sample T-Statistic P Values Result

PE BI (H1) 0,020 0,162 0,871 Rejected
EE BI (H2) 0,072 0,708 0,479 Rejected
SIBI (H3) 0,093 1,067 0,286 Rejected
FC BI (H4) 0,104 0,796 0,531 Rejected
MH BI (H5) 0,587 3,324 0,001 Accepted
G x PE BI (H6) -0,006 0.063 0.950 Rejected
G x EEBI (H7) -0,054 0.542 0.588 Rejected
G x SI BI (H8) -0,095 1.010 0.313 Rejected
G x FCBI (H9) -0,026 0.209 0.835 Rejected
G x MH BI (H10) 0,198 1.197 0.231 Rejected

The table above shows that the acceptable hypothesis is H5 because the T-statistic
values show values above 1.96 and p-values above 0.05. Whereas in the other
hypotheses the values of the T-statistics and p-values are not in accordance with the rule
of thumb so that the other hypotheses except H5 are concluded to be rejected.

RESULTS AND DISCUSSION

This study examines the variables that influence interest in using a technology
using the Unified Theory Acceptance and Use Technology 2 (UTAUT2) approach with the
addition of a moderating variable, namely gender. The results of this study prove that
performance expectancy, effort expectancy, facilitating conditions and social influence
do not have a significant effect on the behavioral interest of Tokopedia service users in
paying PBB-P2. And gender also does not affect the interest of Tokopedia service users
in paying PBB-P2. The results of this study will be described as follows:

Performance expectancy of the behavioral intentions of Tokopedia service users in paying
PBB-P2

H1 in this study shows that performance expectancy has no significant effect on the
behavioral intentions of Tokopedia users in paying PBB-P2 taxes through Tokopedia.
Based on the table of path coefficient test results, it shows that the t-statistic value is
0.162 and the p-value is 0.871, which means that it does not meet the rule of thumb so
that the hypothesis is declared rejected. The results of this study differ from research
conducted by Tak & Panwar (2017), Alfanzy & Daulah (2021) and Dirmasyah et al,,
(2022) which state that performance expectancy has a significant effect on behavioral
intentions.

The difference in the results of this study is caused by differences in the
technological systems used as research objects. In previous studies, the technology
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systems used as research objects were online shopping applications, mobile payments
and e-money, which are certainly different from the object of this study, namely PBB-P2
tax payments through Tokopedia, where the system is still relatively new and society is
still in the process of adaptation. usage, because based on the research questionnaire of
Tokopedia users who pay PBB-P2 taxes through Tokopedia 54% of users have only used
this service for less than 6 months.

Effort expectancy towards the behavioral intentions of Tokopedia service users in paying
PBB-P2

H2 in this study shows that effort expectancy has no significant effect on the
behavioral intentions of Tokopedia users in paying PBB-P2 taxes through Tokopedia.
Based on the table of path coefficient test results, it shows that the t-statistic value is
0.708 and the p-value is 0.479, which means that it does not meet the rule of thumb so
that the hypothesis is declared rejected. The results of this study are different from
research conducted by Tak & Panwar (2017), Alfanzy & Daulah (2021) and Dirmasyah
et al, (2022) which state that effort expectancy has a significant effect on behavioral
intentions.

Effort expectancy is tested using three indicators namely easy to use, easy to learn
and level of difficulty. The results of this are different from previous research, because
the PBB-P2 tax payment service on Tokopedia is still relatively new, namely in 2020, of
course people need to adapt in using this service so they can feel easier.

Social influence on the behavioral intentions of Tokopedia service users in paying PBB-P2

H3 in this study shows that social influence has no significant effect on the
behavioral intentions of Tokopedia users in paying PBB-P2 taxes through Tokopedia.
Based on the table of path coefficient test results, it shows that the t-statistic value is
1.067 and the p-value is 0.286, which means that it does not meet the rule of thumb so
that the hypothesis is declared rejected. The results of this study differ from research
conducted by Tak & Panwar (2017), Alfanzy & Daulah (2021) and Dirmasyah et al,,
(2022) which state that social influence has a significant effect on behavioral intentions.

The difference in the results of this study is because people use the PBB-P2
payment service not based on the surrounding environment, because based on the
results of the questionnaire 59% of the respondents in this study knew Tokopedia's
PBB-P2 payment service from social media. This could be one of the factors why social
influence did not have a significant effect on this research.

Facilitating conditions for the behavioral intentions of Tokopedia service users in paying
PBB-P2

The results of this study state that H4 is rejected, that is, facilitating conditions do
not have a significant effect on the behavioral intentions of users of the Tokopedia PBB-
P2 service. It can be seen from the results of the path coefficient test that the T-statistic
value is 0.796 and the p-value is 0.531, which means that this value does not meet the
rule of thumb. The results of this study support research conducted by Dirmasyah et al.,
(2022) who examined mobile payments using the UTAUT2 model. But these results are
also different from the results of research conducted by Tak & Panwar (2017), Alfanzy &
Daulah (2021).

Hedonic motivation towards the behavioral intentions of Tokopedia service users in

paying PBB-P2
The results of this study state that H5 is rejected, namely hedonic motivations have
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a significant effect on the behavioral intentions of users of the Tokopedia PBB-P2
service. It can be seen from the results of the path coefficient test that the T-statistic
value is 3.324 and the p-value is 0.001, which means that this value has fulfilled the rule
of thumb. The results of this study support research conducted by Tak & Panwar (2017),
Alfanzy & Daulah (2021) and Dirmasyah et al (2022) who examined mobile payments,
marketplaces and e-money using the UTAUT2 model. The results of this study can be
concluded as confirming the Unified Theory of Acceptance and Use Technology2
(UTAUT2) model which states that hedonic motivation has a significant effect on
behavioral intents.

Gender moderates performance expectancy towards the behavioral intentions of
Tokopedia service users in paying PBB-P2

The results of this study indicate that H6 is rejected. This can be seen from the path
coefficient test which shows a T-Statistic value of 0.063 and a p-value of 0.090, which
means that this value does not meet the rule of thumb. Based on the results, it can be
concluded that gender in this study does not affect performance expectancy on
behavioral intentions for using PBB-P2 payment services on Tokopedia.

Gender moderates effort expectancy on behavioral intentions of Tokopedia service users
in paying PBB-P2

The results of this study indicate that H6 is rejected. This can be seen from the path
coefficient test which shows a T-Statistic value of 0.542 and a p-value of 0.548, which
means that this value does not meet the rule of thumb. Based on the results, it can be
concluded that gender in this study does not affect effort expectancy on behavioral
intentions for using PBB-P2 payment services on Tokopedia.

Gender moderates social influence on the behavioral intentions of Tokopedia service users
in paying PBB-P2

The results of this study indicate that based on the results of the path coefficient
test it states that H8 in this study is rejected, because the T-statistic value is 1.010 and
the p-value is 0.313 which means that these values do not meet the rule of thumb. So it
can be concluded that gender in this research does not affect social influence on
behavioral intentions to use PBB-P2 payment services on Tokopedia.

Gender moderates facilitating conditions for the behavioral intentions of Tokopedia
service users in paying PBB-P2

H9 in this study was declared rejected, which means that gender does not affect
facilitating conditions on the behavioral intentions of users of PBB-P2 payment services
at Tokopedia. The T-statistic value for this hypothesis is 0.209 and the p-value is 0.835,
which means that it does not meet the rule of thumb so that the hypothesis is rejected.

Gender moderates hedonic motivation towards the behavioral intentions of Tokopedia
service users in paying PBB-P2

The results of this study indicate that H10 is rejected. This can be seen from the
path coefficient test which shows a T-Statistic value of 1.197 and a p-value of 0.231,
which means that this value does not meet the rule of thumb because even though the T-
statistic exceeds 1.96 the p-value is more than 0.05. . Based on the results, it can be
concluded that gender in this study does not affect hedonic motivation for behavioral
intentions to use PBB-P2 payment services on Tokopedia.
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CONCLUSION

The results of the research based on the application of the UTAUT2 model to
understand the behavioral intentions of users of PBB-P2 payment services at Tokopedia
can be concluded in the following description:

e Performance expectancy does not affect the behavioral intentions of users of
PBB-P2 payment services on Tokopedia;

e Effort expectancy does not affect the behavioral intentions of users of the PBB-P2
payment service on Tokopedia;

e Social Influence does not affect the behavioral intentions of users of PBB-P2
payment services on Tokopedia;

e Facilitating Conditions do not affect the behavioral intentions of users of the PBB-
P2 payment service on Tokopedia;

e Hedonic motivations have a significant effect on the behavioral intentions of
users of PBB-P2 payment services on Tokopedia;

e Gender does not affect performance expectancy, effort expectancy, social
influence, facilitating conditions and hedonic motivation on the behavioral
intention of users of PBB-P2 payment services at Tokopedia.
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